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F 
emale singer, Charlotte Dipanda, has done it! Grabbing three 

trophies during the 2015 All Africa Music Awards, AFRIMA, 

awards for Album of the Year, Best Female Artiste in Central 

Africa and Best Artiste in African Contemporary music, during 

a ceremony on November 15, 2015 in Lagos, Nigeria, left Cameroonians 

proud. The awards enthroned her recent album “Massa”, Charlotte Di-

panda, on top of music charts this year. Receiving her trophies with her 

popular suave, golden voice and charming smiles, she left everyone 

agreeing with the jury’s choice. It was a heyday for Cameroonian artistes 

as her peer, Stanley Enow also won the trophy for the Best Male Artiste 

in Central Africa. 

Now in the United States of America for a grand “Massa” musical tour, 

Charlotte will keep her fans on the dance floor throughout this Christmas 

period; a time for celebration but also for prayers to invoke peace around 

the world as recently heralded during his African tour by Pope Francis. 

Our country prides itself to have Monsignor Gerard Djen as one of the 

Holy See’s chaplains and celebrants of pontifical ceremonies. Another 

female talent catching our attention this month is the mathematical 

economist, Dr. Vera Songwe who is moving to greater heights within the 

World Bank. Our reverence for fashion will be tamed in this issue by 

Julius Ade who is set for a brilliant career after stopovers in the US Army 

and in Nursing. While Dr. Sea warns that diseases like diabetes are in-

creasing, Vanessa Zommi offers her Emerald Moringa Tea as a 

natural solution to check the disease, amongst others. Which 

other way could we suggest that you end your reading than 

with a plate of Khati Khati offered by Donald DonPrince from 

Minnesota. Enjoy…                                          By Tonge Ebai 



The Cameroonian-born Roman Catholic clergyman has been a close-aide to two Popes, assisting in 

papal masses and other liturgical celebrations. 

 

Monsignor  
Gérard Djen 

Chaplain of His Holiness 

Religion 
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C 
ameroonians are rare pearls, often appear-

ing where Africans are least expected. Mon-

signor Gérard Djen is one of such out-

standing talents who is privileged to have 

served as a close-aide to past Pope Benedict XVI and 

is still serving under current Pope Francis. As master 

of Pontifical celebrations, he is a member of the re-

stricted pontifical chapel which brings together several 

priests for the immediate service of the Pope, espe-

cially in matters concerning liturgical celebration 

prayers. He belongs to the Congregation for Divine 

Worship and the Discipline of Sacraments. Together 

with his peers, they draft all liturgical texts and sacra-

mental rituals on how to celebrate a mass, a baptism, a 

wedding, a sacerdotal ordination or a confirmation, 

amongst others. By so doing, they draft a kind of man-

ual for some symbols of Christianity.  

Mgr Gérard Djen was ordained as priest on December 

31, 1978 in the St Philippe et Jacques parish of 

Ngoulemakong in the Sangmelima Diocese, South Re-

gion of Cameroon. Following the visit of Pope John 

Paul II to Cameroon, he travelled to Rome on 

September 10, 1985 and was admitted to con-

tinue his human and Christian training, special-

ising in Canon and Civil Law in the Vatican’s 

Pontifical University of Latran, from 1985 to 

1990. His Lordship Jean Baptise Ama of the 

Sangmelima Diocese then put him at the dis-

posal of the Holy See for an undetermined pe-

riod following the request of the then Prefect 

Cardinal of the Congregation for Divine Wor-

ship and the Discipline of Sacraments. 

Since then, His Lordship Djen has risen up the 

ranks to become one of the shadows of the Pope 

during pontifical ceremonies. Shuttling every-

day between the Vatican and the International 

House of the Clergy where he resides, he per-

forms his duties with commitment and in-

spires thousands of other young Afri-

cans visiting the Vatican every week. 

    

  By George Mbella 
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first comment was reassuring. “Over the past few 

years, I have observed the significant impact of the 

private sector in advancing the aspirations of many 

countries. I am honoured to have this opportunity to 

lead IFC’s team in providing the investments and 

advice that will help to further grow vibrant private 

enterprise, promote economic development and cre-

ate jobs in West and Central Africa,” she was quoted 

as saying in the World Bank release announcing her 

appointment on July 1, 2015. 

The new function is indeed a milestone in the career 

of an energetic lady who joined the World Bank 

Group in 1998. As a Young Professional, she 

worked in the Middle East and North Africa region 

covering Morocco and Tunisia in the Poverty Re-

duction and Economic Management (PREM) unit. 

She later moved unto the PREM unit for the East 

Asia and Pacific region, occupying several positions 

such as Regional Poverty Reduction Strategy Paper 

(PRSP) Coordinator and Country Sector Coordinator 

and Senior Economist for the Philippines. The 

Since July 1, 2015, the mathematical economist, Vera Songwe, heads the International Financial Cor-

poration for West and Central Africa as Regional Director.  

Serving The World Bank With Talent 

M 
any Cameroonians who followed the in-

auguration of the new Douala Gynaeco-

Obstetric hospital on November 17, 2015 

by Prime Minister Philemon Yang, found 

it hard to believe that same PM was in Yaounde later 

that same day to receive a guest from the World Bank 

Group’s International Financial Corporation (IFC). Vis-

iting Cameroonian-born IFC’s new Regional Director 

for West and Central Africa, Dr. Vera Songwe, and her 

delegation met a cheerful Prime Minister during the 

when she entered the audience room at the Star building. 

She had come with good tidings on strengthening IFC’s 

activities in Cameroon, especially in boosting the energy 

sector, infrastructure and trade as well as assisting entre-

preneurs. 

Dr. Vera Songwe has become one of the rising strengths 

of the World Bank Group. Before her appointment as 

IFC Regional Director for West and Central Africa 

based in Dakar, Senegal, she was the World Bank Coun-

try Director for Senegal, Cape Verde, Gambia, Guinea 

Bissau and Mauritania. Accepting her new function, her 
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World Bank release said she also worked in Cambodia 

and on Mongolia as Country Economist, managing dif-

ferent World Bank Programmes and the economic and 

growth policy dialogue. 

Before joining the World Bank, Vera Songwe was a 

Visiting Scholar at the University of Southern California 

and at the Federal Reserve Bank of Minneapolis in the 

United States of America. She has in her brains what it 

takes move even higher. Vera is holder of a Ph.D in 

Mathematical Economics from the Center for Opera-

tions Research & Econometrics in the Catholic Univer-

sity of Louvain-la-Neuve in Belgium. She also earned a 

BA in Economics and a BA in Political Sciences from 

the University of Michigan, Ann Arbor. She has pub-

lished several articles on governance, fiscal policy, agri-

culture and commodity price volatility and trade. Her 

other areas of interest include innovative financing 

mechanisms for development, energy and economic 

governance. She is also a non-resident senior fellow at 

the Brookings Institute with the Global Economy and 

Development as well as the Africa Growth Initiative. 

She is a member of the African Leadership Network. 

Dr. Vera Songwe is now in an institution, IFC, which is 

not only a member of the World Bank Group but is also 

the largest global development institution focused ex-

clusively on the private sector and working with private 

enterprises in about 100 countries. IFC talents boast of 

using their capital, expertise and influence to eliminate 

extreme poverty and boost shared prosperity. As evi-

dence, IFC claims to have provided more than $22 bil-

lion in financing to improve lives in developing coun-

tries in 2014. Its products and services enable the private 

sector corporations to play a catalytic role in drawing 

the private sector into developing sectors as varied as 

infrastructure, small and medium enterprises and agri-

business, which are key for sustainable and inclusive 

development. In  2014, IFC provided more than $4.6 

billion in support to the private sector across sub-

Saharan Africa. 

Dr, Songwe is therefore expected to pull her weight in 

consolidating Cameroon’s role as largest economy in 

Central Africa with a near 5% economic growth rate 

which will expand when the private sector starts enjoy-

ing the fruits of yet-to-be completed energy-production 

projects.  

In recognition of Dr. Songwe’s achievements, the Presi-

dent of Senegal, Macky Sall elevated her to the rank of 

Officer of the National Order of the Lion during a 

farewell audience granted to her World 

Bank delegation on June 29, 2015.   

                                by  Lionel Gebah 

“Over the past few years, I have observed the  

significant impact of the private sector in advancing the aspira-

tions of many countries. I am honoured to have this opportunity 

to lead IFC’s team in providing the investments and advice that 

will help to further grow vibrant private enterprise, promote economic  

development and create jobs in West and Central Africa.”  



Success Story 
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Behyia  
Leonard Bruce  

The Undisputed King of Talk 

 

After two decades in CRTV’s Suelaba FM 105, Behyia Leonard Bruce will be part of the recently rede-

ployed staff assigned to launch the new CRTV Regional TV in Douala.   

H 
i-dee-Hi, Hi-dee-Ho!! The once-popular jingle to a 

radio programme in the early 90s hosted by the vener-

able Tricia Oben over Suelaba FM 105, must have 

done more good than harm. While young Anglophone 

folks who listened to the show at the time do remember its slots 

animated by microphone-crazy adolescents, the voice of one Be-

hyia Leonard Bruce remained unforgettable. Behyia Leonard 

Bruce, a UB journalism student then, already showed mastery of 

his gift of holding listeners glued to their sets and sharing the hot 

studio ambiance which even Tricia Oben often had difficulty tam-

ing.  

More than two decades down the stream, Behyia Leonard Bruce 

has remained true to his talent by not only creating several pro-

grammes in the same CRTV Suelaba FM 105 that nurtured his 

talent but by also taking the Pidgin language out of its status of a 

ghetto language. The role played by this lingua franca in Nige-

ria’s booming entertainment industry today lends credence to the 

fact that Behyia had seen it coming. Now part of the pioneer team 

of the newly created CRTV Littoral Regional TV, Behyia still 

runs several advertising and cartoon production ventures under 

his BLB Media Services label while responding to numerous em-

cee requests by fans on all five continents. An attaching hus-

band, caring Dad, dependable brother and role model for youths 

who like his frank-talk, Behyia still thrones on airwaves as the 

undisputed “King of Talk”.                                             By G.M 

 



Behyia Leonard Bruce,  

Journalist-Entertainer,  CRTV Douala 

What explains your success in CRTV following your 

transfer to the newly-created CRTV Regional TV? 

Success? I don't know about that. I just think moving is 

normal. Dynamism is proper. In this case the horizontal 

in-House shift from Radio to TV only gives you the 

chance from within to rebrand and redefine set career 

objectives. This is a new local TV, independent of the 

mother home generalist TV and situated in the capital 

city of audiovisual Cameroon. Massa, na heavy work. I 

need to brace up! God willing, it shall be OK. 

You are also prominent as an international events 

planner and media consultant. Tell us about these 

other activities in Cameroon and abroad? 

There are so many that I honestly can't list them.  I have 

been trusted thanks to God by very blessed people and 

heavily successful companies like Dangote, Orange, Ci-

mencam, Western Union and Coca Cola. The list is 

worth a party.  Anyways, abroad is mainly weddings and 

conferences where I assist most French-speaking folks 

to close networks and deals and help out with the sim-

pler items of the interpretation details. I am an expensive 

VIP Master of Ceremonies, That is why I don't do pay as 

you go for every one, Sorry! This gift is good and it 

needs proper remuneration. I am not being cocky. I just 

think if Eto'o get paid kicking balls, I should get paid 

properly making people laugh and smile, abi? So this 

part of my life has been very rewarding plus the Voice-

Over artist I am for cartoons and movies, plus adverts.  I 

don't count on the CRTV pay cheque to fly Business, 

come on ! I have honestly got to use my gift to add value 

to salary. So we give Jesus the praise for making people 

still find me worth being part of their die-house - Oh yes 

oh!- born-house and matrimonial blissful moments! 

When you look at Cameroon’s entertainment indus-

try today, compared to the huge success of the enter-

tainment industry in West African countries, what is 

yet undone to bridge the gap? 

We need to get off the On-va-faire-comment element 

and get off our pleasure spot, strive to go beyond the 

predictable and think bigger picture and out of the box. 

 

“Pidgin has to be mastered and  

you need to understand the  

demographics of the people you  

are emitting to. Pidgin for  

Francophones is hardly same as 

that for Anglophones. Even among 

Anglophones the pidgin varies. 

Bamenda Pidgin, Sa-west Pidgin 

and Na-geria Piidgin.”  

     Entertainment   
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Leonard Behyia, welcome back to Success Story E-

Magazine. We have been trailing you and you seem 

to be unstoppable as a media celebrity. But first of 

all, take us back to your beginnings in media enter-

tainment. How did it all begin? 

I started as a far as Lycee Bilingue de Buea. Emcee for 

school events and other end of year parties for folks 

from other schools. I moved later with this gift to ra-

dio onboard Hi-dee-Hi, a Radio Program on 105 FM. I 

was stringing and simultaneously reading Journalism 

and Mass Communication in the University of Buea. I 

was about 19. From there on...I took off.  

In spite of your great mastery of the English lan-

guage, you took the risk to start the first-ever 

Pidgin show on Urban Radio. What was in your 

mind back then? 

I wanted to reach everybody and everybody doesn't 

understand the English. I took of the least common 

language among Francophones and Anglophones and 

how to get the best of audiences and Voila! The show 

hit massive highs and the likes of Kolle George and 

Kkrys Thobis, Awilos picked the grains from there on. 

Pidgin has to be mastered and you need to understand 

the demographics of the people you are emitting to. 

Pidgin for Francophones is hardly same as that for An-

glophones. Even among Anglophones, pidgin varies. 

We have Bamenda pidgin, Sa-west pidgin and Na-

geria piidgin. Having a mastery of these discrepancies 

and soothing it with eloquence, proper delivery and a 

mastery of your content only makes you a fine person 

to give an ear to. 

How do you assess the impact of your radio pro-

grammes? 

Heavily infectious. People get this particular attach-

ment to the show because I think they find the topics 

close to their reality and sometimes makes life a wor-

thier reality for them I would say. 



Cameroonians with a dream think Africa, World. 

Those without one think neighbourhood, 

Town...Cameroon. Dream bigger than your space 

and go beyond your imagination. I have always 

believed I could run even as wunna know my 

physical landscape. 

How would you measure the impact of your me-

dia life, Behyia? 

Wow. I'm that one who decided to always redesign 

his model at every step in time and I am sure I may 

have pushed loads of kids to dream and come join 

the steam of a job that is so challenging and full of 

permanent steam. I have pushed quite a crowd to 

this profession. I am so sorry. 

Any challenges on your way? 

Yes. Age. Time not being on my side and I so 

need to go back to school and accomplish some 

hidden dreams there after. 

You are always on the move and between 

flights, do you have time for family? 

Wow! Yes! Yes and Yes!. Those who know me 

know that I do not go out at night. Neither do I 

hang out. So 100% of the time I am with my fam-

ily. From Morning prayer through Breakfast to 

Dinner. We are always together. Even when I have 

to move. 

Any projects to help youths follow your path to 

success? 

Success??? I am working hard to understand that 

word. But happy? Yes.  I have in the past gone 

from high school to university communities to talk 

to young English-speaking folks on the importance 

of our gift as Anglophones and the necessity to be 

three times better the average Francophone to 

Entertainment 

“The horizontal in-House shift from 

CRTV Radio to TV only gives me the 

chance from within to rebrand and  

redefine set career objectives. This is a 

new local TV, independent of the mother 

home generalist TV and situated in the 

capital city of Audiovisual Cameroon. 

Massa na Heavy work. I need to brace up! 

God willing it shall be OK.” 

Success Story 



      Entertainment 

heard in this Cameroon. 

I am thinking of continuing in that part so we can 

have a proper balance in available chances wherever 

we find ourselves in this country. So many children I 

have called for jobs to be given in here and abroad. 

So many I don't even know and I will always do that 

because I am a child of a God of children. 

Your take on the comeback of Success Story E-

Magazine? 

Very happy and excited that that Mag that uplifts its 

own and focuses on the real is back. Godspeed! 

By  G.M. 

“I don't count on the CRTV pay cheque to fly Business, come on ! I have  

honestly got to use my gift to add value to salary. So, we give Jesus the praise 

for making people still find me worth being part of their die-house,  

born-house and matrimonial blissful moments!” 

“Those who know me, know that I do not 

go out at night. Neither do I hang out. So 

100% of the time I am with my family. 

From Morning prayer through  Breakfast 

to Dinner. We are always together. Even 

when I have to move.” 

Success Story 



 

Fashion  

“Those who know me, know that I do not 

go out at night. Neither do I hang out. So 

100% of the time I am with my family. 

From Morning prayer through  Breakfast 

to Dinner. We are always together. Even 

when I have to move.” L 
ooking good is a must, an art and a pas-

sion. Helping other dress properly or bling 

bling when one has the knowhow, is a so-

cial responsibility which if well performed 

by a talented business mind, could generate wealth 

and status. Julius Ade, a Cameroonian-American 

who arrived the USA thanks to a Diversity Immi-

grant Visa lottery won in 1996, has understood this 

and is emerging as one of the most enterprising Afri-

can-Americans in Silver Spring as well as a growing 

reputation throughout the US.  

His past as a soldier in the US Army and as a trained 

nurse, both paved the way to a mastery of the men-

talities of his clientele today. Fashion; a career he 

holds with passion, his friends say, may have come 

during adolescence while watching fashion trends 

over his native country’s sole CRTV TV channel. 

The amazing fashion or “SAPE” trend displayed by 

Congolese Rumba or Soukouss artistes such as Aur-
Success Story 

As co-CEO of Connaisseur Paris fashion boutique , Julius Ade is having a say in the wardrobes 

of his growing clientele not only in Silver Spring Maryland, but also beyond.  

lus Mabele, Papa Wemba or the legendary bling 

emperor, Djo Ballard, must have had an influence 

on Julius Ade as it did on his peers especially in 

the Great Soppo neighbourhood in Buea, a moun-

tain-side resort town, where he grew up.  

With his business partner, Alain Chaps, Julius Ade 

sees only opportunities in the Fashion business as 

they plan to open more boutiques in other States. 

With end-of-year feasts around the corner, Julius 

Ade has challenging moments containing crowds 

of buyers in his shop as well as requests for cere-

monies such as weddings. However, this has not 

stopped the husband and father of two to think 

Cameroon where he plans to invest in several ini-

tiatives to help youths improve livelihoods.  

   

  By David Nkeng 

Maryland’s Fashion King 

Julius  
Ade 



              Fashion 

Julius Ade 

Co-CEO Connaisseur Paris Fashion 

Boutique, Silver Spring,  

Maryland, USA  

threats posed by terrorist groups in Cameroon? 

I think Cameroon is doing a phenomenal job fighting terror-

ists. It is challenging fighting a group like Boko Haram 

which is not really organised and which does not care about 

war crimes. They don't even care if they live or die. The 

government just needs a very big support from the African 

Union, and even the U.S, which has already sent some sol-

diers to Cameroon to train our military in combating terror-

ism. This is really a global fight against terrorism, and the 

“I joined the U.S army in 1998. After my  

deployment following 911, I was admitted 
into the Nursing Program at Marymount 

University in Virginia. After graduation in 
2004, I worked full time as a nurse for sev-
eral years and my nursing carrier provided 
the necessary funds for me to pursue my 

dream in Fashion.” 

Success Story 

Julius Ade, thanks for carving out time from 

your very busy schedule to chat with Success 

Story E-Magazine. First of all, take us back to 

your childhood in Cameroon.  

I was born in Yaounde and raised in Buea. I cher-

ish so many memories from my childhood in Buea 

such as the Youth Choir we started at Presbyterian 

Church in Cameroon, Great Soppo, where I also 

served as one of the music leaders at a very tender 

age. I also remember activities during the long 

Third Term holidays. It used to rain a lot and so 

we stayed indoors and enjoyed games such as Mo-

nopoly, Scrabble and Table Tennis. I was one of 

the very best in all these games.  

What prompted your decision to move to the 

United States of America in 1997? 

I won the Diversity Visa lottery in 1996. It was 

always a dream to travel to the United States 

where my older brother was already residing.  

You entered the US Army in 1998. Did you also 

dream of becoming a soldier or there was an 

opportunity that you seized? 

I joined the U.S army in 1998 because I was look-

ing for free college tuition, since University educa-

tion is very expensive in the U.S. 

Tell us about your experience in the US Army 

and the corps you served in? 

I had a very challenging time at first when I joined 

the U.S army. It was very tough for me to adapt 

because I was barely one year in the U.S at that 

time. I was still learning the culture, understanding 

the American accent and adapting to the extreme 

weather condition. Dealing with American kids 

who just graduated form High School was even 

tougher as there was lot of ignorance about Afri-

cans here in America. They challenged often and 

sometimes even ridiculed me because of my Afri-

can accent. It did not take too long for me to adapt 

though, as I used my skills in athletics to bring 

them to my side. I was one of the best athletes in 

my battalion, which was strange because I did not 

run very much as a young boy. It must have been 

in my genes because my father was a big time ath-

lete and Olympian who represented Cameroon in 

two Olympic Games in the 60s and 70s. I also ex-

celled in various aspects of combat training.  

As a trained soldier how do you assess security 
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“I joined the U.S army in 1998. After my  

deployment following 911, I was admitted 
into the Nursing Program at Marymount 

University in Virginia. After graduation in 
2004, I worked full time as a nurse for sev-
eral years and my nursing carrier provided 
the necessary funds for me to pursue my 

dream in Fashion.” 

     Fashion 

world at large should join in this fight. Cameroonians 

living in Cameroon must be very vigilant.  

How many Cameroonians like you served or are still 

serving in the US Army? 

We have quite a huge number of Cameroonians serving 

in the U.S army. It is hard to tell how much but I will 

guess several hundred.  

How can you guys with your know-how help Camer-

oon if that was requested by your home country? 

Unfortunately, Cameroon does not authorise dual citi-

zenship. So most of us cannot be called by the Cameroo-

nian government. We can definitely give advice though.  

After the army, you moved into nursing. What was 

your experience in this profession? 

I had actually started taking classes online while on ac-

tive duty in the U.S army. After my deployment follow-

ing 911, I was admitted into the Nursing Program at 

Marymount University in Virginia. After graduation in 

2004, I worked full time as a nurse for several years. 

“Cameroon is doing a phenomenal job fighting terrorists.  The government just needs a very 
big support from the African Union and even the U.S which has already sent some soldiers to 
Cameroon to train our military in combating terrorism. This is really a global fight against 
terrorism. We have quite a huge number of Cameroonians serving in the U.S army. Unfortu-
nately, Cameroon does not authorise dual citizenship. So most of us cannot be called by the 

Cameroonian government. We can definitely give advice though.”  

The nursing career was very fulfilling to me because 

my caring personality really fitted well with nursing. 

On top of that, knowing what my goal in life was, I 

stayed focused, and the nursing career provided the 

necessary funds for me to pursue my dream in fash-

ion.  

Indeed, you are now into fashion and making it 

big time as some say. How did it all begin? 

Fashion designing had always been a dream for me, 

but I had never thought of it being a full time career 

until my best friend, now business partner. Alain 

Chaps, encouraged me with the idea of us partnering 

and creating our line of fashion. We started out in 

2010 by raising little money; about $10,000, We 

traveled to Europe to acquire some clothing. We 

used to just call friends after our trips to showcase 

what we brought back. Sometimes, we will go door-

to-door to make sales. In 2011, we decided to turn 

my basement into a small boutique. It grew very fast 

Success Story 



and in 2013, we opened our first real boutique in Sil-

ver Spring, Maryland.  

What does fashion designing at Connaisseur Paris 

entail now? Do you design everything clothing, 

shoes and accessories or you still import from 

Europe? 

Fashion at Connaisseur Paris is about class. We are 

known to produce the best design suits, with very high 

quality Italian material and a unique fit. It's a typical 

European fashion boutique. About 75% of the goods 

you will find at the boutique, are our creation, includ-

ing shoes, shirts and blazers, amongst others. We do 

carry, from time to time, some other reputed designer 

items like Versace and Ferragamo, just to name a few.  

How popular is your business in the US especially 

“Fashion designing had  
always been a dream for me, but I had 

never thought of it being a full time 
carrier until my best friend now  

business partner, Alain Chaps, encour-
aged me with the idea of us partnering, 

and creating our line of fashion.” 

            Fashion 
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amongst Africans. Do they pay attention to good dressing? 

Connaisseur Paris is relatively a new business, but it is getting very 

popular in the U.S. especially amongst Africans. We have had nu-

merous requests from African and African-Americans across the 

U.S for us to open stores in their area. So we are working on open-

ing stores in Dallas, Atlanta and New York by the end of 2016.  

But why isn’t Connaisseur Paris producing fashionable African 

attire too which is in high demand by Africans in the Diaspora? 

We have always had plans to start a traditional attire line of fashion, 

but we were taking it one step at a time. There is truly a high de-

mand for the African traditional attire, but more fashionable de-

signs. We're capitalizing on that need. Finally we have created a 

new clothing line of Afrocentric attire. We have named the line of 

clothing 'JacTac's, a name inspired by our initials. It will be 

launched in March 2016. The first store will be located in Silver 

Spring, Maryland.  

Julius, do you find time to commune with family here and back 

in Cameroon? 

I am married, and a father of two with one on the way. By the year 

2002, my entire immediate family had migrated to the U.S includ-

ing my parents; except for one of my sisters who is still back home 

in Cameroon. I do travel home from time to time where I have been 

looking for investment opportunities in my home town of Buea.  

What are your projects for youths back in Cameroon? 

I believe that we are very talented as Cameroonians, and there is 

just so much to do to empower the youths in Cameroon. First of all, 

I want to encourage them to stay in school and be the best they can 

be. I came from a somewhat humble beginning, growing up in 

Great Soppo Buea. But by God's Grace, and through hardwork and 

determination, I am who I am today. I want to encourage youths to 

believe in themselves and dream big. As far as youth projects in 

Cameroon, I'm planning something in the line of fashion, designing 

 
“Fashion at Connaisseur Paris is about 
class. We are known to produce the best  

design suits, with very high  
quality Italian material, and a unique fit. 

It's a typical European fashion  
boutique. About 75% of the goods you will 

find at the boutique, are our creation,  
including shoes, shirts, blazers, etc. We do 

carry, from time to time, some other big 
name designer items like Versace,  
Ferragamo, just to name a few.” 

Success Story 



and modeling, which everything being equal will take off in 

2017 in Buea. This will be an opportunity for youths to learn 

about fashion designing and modeling, because our ultimate 

goal is to open clothing and shoe factories in Cameroon.  

Your impressions about Success Story E-Magazine? 

I have a very positive impression of  ‘Success Story e-

Magazine'. Just as the name, they're about to showcase some of 

the talents of Africans, especially Cameroonians. In life, we all 

need something to motivate us to grow in life. Success Story e-

Magazine over the years has successfully helped our commu-

nity through their success stories. The quality of the magazine 

is also very high, and really outclassed some other local maga-

zines. I'll encourage Success Story magazine to keep going.       

 

 By David Nkeng 
 

“I am married and a father of two, with 
one on the way.  I do travel home from 

time to time where I have been looking for 
investment opportunities in my hometown,  

Buea.”  

              Fashion Fashion 
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Health, Wellness Enthusiast in Germany   

Susan Enjema Aweh 
          Health 

S 
ome women muster strength and ideas to 

live across a variety of activities with lead-

ership dexterity that they stand out in soci-

ety, earning reverence from their peers and 

members of the community in which they operate. 

While seeking for the most influential 100 Africans 

in 2014, African Heritage Magazine spotted Camer-

oonian-born Dr. Susan Enjema Aweh, popularly 

and preferably referred to as Dr. SEA. Among the 

300,000 Africans residing in Germany, Dr. SEA 

has made a name not only by leading several health 

awareness initiatives for the African community in 

Germany, but by also drawing attention to several 

obesity-related diseases such as hypertension, can-

cer and most especially, diabetes. She is one the 

medics promoting the International Medical Acad-

emy (iMED) which facilitates the exchange of 

skills and knowledge between medical practitioners 

from Germany and from Cameroon. Through her 

website www.doktorsea.com, visitors with ailments 

find remedy and health education. She is also part 

of an online initiative to promote medicine in 

pidgin English, reaching over two million people 

across West Africa and the Caribbean where the 

language is widely used. Having 

studied medicine in Germany 

and now practicing internal 

medicine, she understands the 

challenges faced by Africans in 

the Diaspora prompting her to 

create initiatives such as “A Sis-

ter in Germany” to inspire Afri-

can female immigrants. Back in 

Cameroon, she is part of the 

team running the STEM Women 

initiative which inspires young 

girls to study science subjects. Dr 

SEA is also regularly seen facili-

tating in various empowerment and economic forums. 

In fact, Dr. SEA is unstoppable and has been recog-

nised as such. In 2007, she was awarded the DAAD 

Prize of Excellence for academics and socio-political 

engagement. In 2013 and 2014, Dr SEA was CAMFO-

MEDICS Academics Award laureate for being part of 

the team of doctors who launched iMED  in September 

2012 for medical professionals in Cameroon. Probably, 

her best is yet to come.  

                By John Conrad Sambong 

Dr SEA’s aura as one of the 100 most influential Africans living in Germany results from her socio-political 

engagement  and the promotion of best practices to prevent health threats such as diabetes .  

Success Story 
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“Dr. SEA is an acronym bearing the 
first letters of my names: Susan  
Enjema Aweh. It's a nickname I 

gave myself at about the age of nine 
or so. It has always been my dream 
to be a medical doctor. Actually my 

nursery school teachers and older 
family friends still testify that as a 

child I introduced myself to  
everyone as Dr. Aweh and if  

anybody wanted me to do anything 
for them, all he or she needed to do 
was to address me as Dr. Aweh.”  

 

Dr Susan Enjema Aweh, why are you popularly 

known as Dr. SEA?  

Dr. SEA is an acronym bearing the first letters of my 

names: Susan Enjema Aweh. It's a nickname I gave my-

self at about the age of nine or so. It has always been my 

dream to be a medical doctor. Actually, my nursery 

school teachers and older family friends still testify that 

as a child I introduced myself to everyone as Dr. Aweh 

and if anybody wanted me to do anything for them, all 

he or she needed to do was to address me as Dr. Aweh. 

Honestly, I wish I could tell you exactly what and who 

inspired me. Members of my family and our older fam-

ily friends say I started calling myself Dr. Aweh at the 

age of two. I cannot tell what influenced me at the time. 

However as I grew older, I saw my Dad taking his medi-

cations against high blood pressure or diabetes, I wished 

so dearly to become a doctor  and save him from all 

those drugs. Well, he passed on while I was still in 

medicine school and that left a shock and a void which 

took a long time to heal. 

How did you achieve your dream of becoming a phy-

sician? 

I kept the focus and God guided my path. After my A-

Levels, I moved to Germany, where I enrolled into 

medical school after finishing my language course. 

Studying medicine in a  foreign language and far away 

from home was very challenging but I kept the focus. I 

knew I had to keep going, doing one thing a day to get 

closer to my dream. You know they say luck is being 

ready when opportunity shows up. So, I did my best and 

left the rest to opportunity and a greater force. 

You have earned a good reputation practicing medi-

cine in Germany. How serious are certain obesity-

related diseases? 

Very serious. Health challenges in Africa have always 

been related to infectious diseases like Malaria, Ebola, 

AIDS and various worm infections. However, there is a 

growing problem of so-called “non-communicable” dis-

eases like hypertension, diabetes, heart disease, cancer 

etc which are related to obesity. These are all conditions 

with leading death rates across the globe. For example, 

hypertension is estimated by the W.H.O to cause 7,5 

million deaths globally. Coming back to African coun-

tries, we have the highest number of people living with 

high blood pressure compared to the rest of the world 

and this affects our welfare and economic growth. 

Which medical solutions do you proffer? 

Dr. SEA 
Health and Wellness Enthusiast,  

Germany  

Health 
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Which place do you give to fitness solutions espe-

cially for people who want to lose weight? 

Fitness is definitely important in reducing the risk of 

the abovementioned diseases. Doing sports burns calo-

ries and fats and trains our cardiovascular compliance. 

However, a slim person is not automatically fit or vice 

versa. There are many definitions of fitness but the 

one I like most is “the ability of the body to supply 

oxygen to muscles in stressful or strenuous situations”. 

In other words, how quick do you run out of breath 

and energy when you strain? Regular physical activity 

like sports trains the body to adapt better in such situa-

tions and of course we loose weight in the process. It 

is also understandable that overweight makes us run 

short of breath quicker.  

Dr. SEA, you have several 

initiatives on the media and 

the internet to educate people 

on health. What are these ini-

tiatives and their impact? 

Yeah, my passion for people, 

education and healthcare has 

led me into working on various 

“After my A-Levels, I moved to Germany, where I enrolled into medical school after  

finishing my language course. Studying medicine in a  foreign language and far away from 

home was very challenging but I kept the focus. I knew I had to keep going, doing one thing 

a day to get closer to my dream.” 

“Health challenges in Africa have always been related to infectious diseases 

like Malaria, Ebola, AIDS and various worm infections. However, there is a 

growing problem of  so-called “non-communicable” diseases like hyperten-

sion, diabetes, heart  disease, cancer etc which are related to obesity...I place 

a lot of value on prevention and awareness. If people are aware of these  

diseases, they can adjust their lifestyles to avoid them.”  

I place a lot of value on prevention and awareness. 

If people are aware of these diseases, they can ad-

just their lifestyles to avoid them. For those who 

already have these conditions, through awareness 

they could learn how to add quality to their years 

despite the condition or even learn how to reverse 

them.  I believe in personalised medicine, meaning 

each person has his own remedy based on the fac-

tors affecting them. However there are some gen-

eral rules which go a long way to help us all. For 

example: “Know what you eat”- We should not 

import unhealthy eating habits with loads of proc-

essed fats and sugars; “Know your risk” - Does 

diabetes or heart disease or even depression or ad-

diction run in your family? Know that risk and you 

can learn how to adjust to it; “ Know your body” - 

Unfortunately most people know the user manuals 

of their TV sets, cellphones and computers but have 

no clue about the user manual of their body. They 

have no idea which organ is where in their body. 

Last but not least, “Speak to a professional” -  We 

run a high risk and even spend more resources be 

consulting the wrong persons and charlatans. 

          Health 
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hard to generalise challenges they face but I'll try. As a 

people far away from home, there is always the issue of 

being the “stranger” fitting in. And when learning a new 

language is involved as in the case of Germany, it be-

comes even more difficult. Students face financial chal-

lenges just like students in Cameroon, so it is somewhat 

unfair when family members make unrealistic demands 

from their children who are trying very hard to go to 

school. Life abroad isn't as easy as it seems. For fami-

lies, it is a challenge trying to raise kids in a culture you 

really don't understand especially when the parents don't 

speak or understand the German language. There is also 

the challenge of racism which comes in different ways. 

Then there is loneliness, being far away from home and 

those who truly know and care about you. On a broader 

scale, there is also the challenge of various organisations 

of Cameroonian origin not being able to collaborate to 

achieve bigger goals. So one easily finds various small 

 
“My passion for people, education and 
health care has led me into working on 
various platforms. I'll start with iMED 
Academy (International Medical Acad-

emy www.imed-academy.org ) which is a 
platform to facilitate the exchange of 

skills and knowledge  between medical 
practitioners in Cameroon and in the  

Diaspora. We have been able to engage 
33 health professionals from Germany, 

109 physicians, 50 students and 123 
nurses from Cameroon  in various  

workshops within the last 2 years.”  

“Awareness helps prevent disease 
and if we have healthy citizens, we 
have the greatest asset any nation 

could ask for.” 

platforms. I'll start with iMED Academy 

(International Medical Academy www.imed-

academy.org ) which is a platform to facilitate the 

exchange of skills and knowledge  between medi-

cal practitioners in Cameroon and in the Diaspora. 

We have been able to engage 33 health profession-

als from Germany, 109 physicians, 50 students and 

123 nurses from Cameroon  in various workshops 

within the last two years.  You also have my per-

sonal website www.doktorsea.com to empower 

people through health education, ease patient-

doctor-dialogue and improve general health out-

comes through awareness.  

Then there is Medicine in Pidgin English on the 

internet done by me and a few colleagues to reach 

the masses who are otherwise cut off from impor-

tant information. This way, we could reach about 

two million people around West Africa and the 

Caribbean who speak this lingua franca.  

How is Cameroon touched by your initiatives in 

promoting health? 

I already mentioned the number of health profes-

sionals we reached in our iMED workshops, a total 

of 282 in various training programs in ultrasound, 

ekg, wound management, arthroscopic surgery, 

ophthalmology and basic life support. This number 

reflects knowledge transfer which will go down 

generations. This is what we need; brain gain. The 

videos on medicine in pidgin are creating waves 

across borders, with thousands of views because 

many people who were otherwise cut off important 

health information, can finally understand what 

their doctor is talking about. Awareness helps pre-

vent disease and if we have healthy citizens, we 

have the greatest asset any nation could ask for.  

You are also a public speaker who is quite ac-

tive in the Cameroonian Diaspora in Germany. 

How big is this Cameroonian Diaspora and 

what are the challenges that they face? 

According to official statistics, there are about 

20,000 Cameroonians living in Germany. It will be 

http://www.imed-academy.org/
http://www.imed-academy.org/
http://www.imed-academy.org/
http://www.doktorsea.com/
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units doing the same thing but the macro impact is 

missing. Last but not least, the bureaucratic and dubi-

ous hurdles we face when we try to invest back home. 

From your end, what is being done to ensure that 

Cameroonians in Germany live better lives? 

There are various initiatives put in place to help immi-

grant families like helping kids with their homework if 

the parents don't speak German, language classes for 

immigrants etc. There are also campaigns to create 

awareness on racism, to foster intercultural dialogue, 

“Through my inspirational and motivational website  ‘Sister 

in Germany’, I have been able to reach over 200,000 people 

and even more on Facebook. I have seen young women I 

mentored grow and make even a greater impact. I could go 

on and on. In 2014 , I was voted one of the most influential  

Africans in Germany by African Heritage Magazine.” 

ease the start on the job market etc.  People of African 

descent in Germany have become very vibrant in tell-

ing their own stories and making their voices heard. I 

love that most. 

You are also an inspirational speaker and role 

model to immigrant women. What have you 

achieved playing this role? 

Through my inspirational and motivational website “ 

A Sister in Germany” I have been able to reach over 

200,000 people and even more on Facebook. I have 

seen young women I mentored grow and make even a 

greater impact. I could go on and on. In 2014,  I was 

voted one of the most influential Africans in Germany 

by African Heritage Magazine. 

How do you inspire young girls back in Cameroon 

to get into science subjects? 

I am part of an initiative for  STEM Women which 

encourages girls in Cameroon to do the sciences. Sci-

ence is fun. Everything around us evolves around sci-

ence. Many people find Maths and Physics challeng-

ing, I mean even boys, but science is a lot more than 

 
“According to official statistics 
there are about 20,000 Cameroo-
nians living in Germany.  As a 

people far away from home there 
is always the issue of being the 
‘stranger’ fitting in. And when 
learning a new language is in-

volved as in the case of Germany, 
it becomes even more difficult. 

Students face financial challenges 
just like students in Cameroon, so 

it is somewhat unfair when  
family members make unrealistic  
demands from their children who 

are trying very hard to go to 
school. Life abroad isn't as easy  

as it seems.” 



those two subjects. Enjoy the process and the grades 

will follow.  

Where do you place family in this busy life of yours? 

I create time for family even though that could be very 

tough sometimes due to the nature of my job. Family is 

the balance I truly need to be able to do all these, so to 

me family is goal. 

Dr. SEA, thanks for talking to Success Story 

E-Magazine.  

Thanks for having me.      

    

         By John Conrad Sambong 

“There are also campaigns to create  
awareness on racism, to foster  

intercultural  dialogue, ease the start 
on the job market etc.  People of  

African descent in Germany have be-
come very vibrant in telling their own 

stories and making their voices heard.”  

Success Story 

“I am part of an initiative for  
STEM Women which encourages 

girls in Cameroon to do the  
sciences. Science is fun.  

Everything around us evolves 
around science. Many people find 
Maths and Physics challenging, I 

mean even boys. But science is a lot 
more than those two subjects.  

Enjoy the process and the grades 
will follow.” 

       Health 
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Serving Moringa Tea To Prevent Diabetes  

Health  

The CEO of Emerald Moringa Tea company has just returned from South Africa where she participated 

as 2015 finalist of the Anzisha Awards that rewards young entrepreneurs.  

A 
t just 17, Vanessa Zommi, holder of a B,Sc 

Degree in Chemical Engineering, alongside 

her classmates created the Emerald Moringa 

Tea company in Buea, South West Region. 

Their aim was to help manage diabetes in their commu-

nity by processing and marketing  Emerald Moringa Tea 

which is a natural supplement with key antioxidants. 

Vanessa Zommi says one of these antioxidants called 

glutathiome “neutralises all toxic lipids usually caused by 

accumulated fat from obesity or unconverted fat to fuel, 

liberating the passage of the pancreatic duct to secrete 

insulin and regulate blood sugar by converting fat to fuel. 

By so doing, Emerald Moringa Tea acts as an osmoregu-

lator.” To process the tea, Vanessa Zommi and team 

plant Moringa, harvest its leaves, grind and process it 

into tea.  

The motivation behind creating the tea was based on 

findings a study conducted by her team in the Buea local-

ity. The findings held that about 15% of the Buea popula-

tion aged between 15 and 99 suffer from diabetes and up 

to 80% are not aware of their condition. Moringa tea, 

they hold, comes in as a natural solution. According to 

Vanessa Zommi, the tea boosts the body’s energy in a 

natural manner and reduces the risk of diabetes by lower-

ing sugar level in the human system. The marketing strat-

egy deployed by Vanessa and her team is taking bigger 

proportions and recording laudable impact. For 

example, Emerald Moringa Tea was supplied in 

over 40 offices in Buea and surveys that were ad-

ministered are revealing that there has been a 5% 

to 25% increase in tea drinking. As news of the 

tea’s benefits spreads by word-of-mouth, provok-

ing increasing demand, Vanessa has trained 15 

aged people on how to plant, cook and replant 

Moringa for animal life and forestation.  

The initiative by the CEO of the Emerald Moringa 

Tea Company is receiving global attention. She 

has just returned to Cameroon from South Africa 

after participating as a 2015 finalist of the Anzisha 

Prize, Africa’s premier award for its youngest and 

most talented entrepreneurs. She just won the In-

novation Award during the just-ended PMEx-

change Fair in Douala. In 2014, she was selected 

to attend the five-week all sponsored “Study of the 

United States Institute”, SUSI, on social entrepre-

neurship and leadership in the USA. She is poised 

to fructify her nomination for the Cameroon Ca-

reer Women Awards 2016 for the 

“Entrepreneurship Category”. Coming from a fam-

ily of six, Vanessa is destined to go places. 

                      By Vanessa Mbong 
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Vanessa Zommi 
CEO, Co-founder of  

Emerald Moringa Tea Company  

 
“Emerald Moringa tea is a  
natural dietary supplement 

which is made from the tropical 
plant Moringa which provides 
rich vitamins and antioxidants 

and helps to manage over 50 dis-
eases especially Diabetes in our 
community... Emerald Moringa 
Tea acts as an osmoregulator.” 

Success Story 

Vanessa Zommi, you have just returned to Camer-

oon from South Africa where you competed as a 

finalist for the 2015 Anzisha Prize. How did you 

find the event and what did you learn? 

The event was a mindset-changing one especially 

meeting different young African entrepreneurs like me 

passionate about changing their continent. I learned 

how to be patient in life and keep working for what I 

believe in, which is Emerald Moringa Tea for all. 

Tell us about this product called Emerald Moringa 

Tea. What is its purpose? 

Emerald Moringa Tea is a natural dietary supplement 

which is made from the tropical plant, Moringa which 

provides rich vitamins and antioxidants and helps to 

manage over 50 diseases especially Diabetes in our 

community. 

How does it work against diabetes in the human 

body? 

It contains an antioxidant called glutathiome which 

neutralises all toxic lipids usually caused by accumu-

lated fat from obesity or unconverted fat to fuel and 

therefore liberates the passage for the pancreatic duct 

to secrete insulin and regulate the blood sugar by con-

verting the fat to fuel. So Emerald Moringa Tea acts as 

an osmoregulator. 

How is processing done? 

Production is done in three steps planting and harvest-

ing the Moringa leaves, processing the leaves into 

ground leaves and finally transforming it into tea. 

Considering the wide market that could exist, what 

is your marketing strategy? 

My first marketing strategy is word-of-mouth. Dia-

betic patients who have used my product in turn rec-

ommend the quality product to other diabetic patients. 



Success Story 

Health  

Secondly, through health campaigns and seminars to cre-

ate awareness about diabetes, I intend to get more custom-

ers. I also target trade fairs, open-door days and door-to-

door sales. I also apply the virtual strategy through social 

media advertising and over radio and TV. 

What is your vision? 

My vision is to see a healthier and happier Africa through 

the impact of Emerald Moringa Tea in their lives. I intend 

to expand to 10 different African Countries by the year 

2020, making Africa a brightspot. 

Let’s go back to your training, how did school and 

family upbringing prepare you for this success? 

I am a graduating student from the Catholic University 

Institute of Buea which holds entrepreneurship as a core 

value. So being there, I was able to nurture my entrepre-

neurial skills and get coached from great mentors in the 

field and my family. My Mum, Ndifor Emilienne, is a 

very hardworking woman. Seeing her achieve her dreams 

and feeding all four of us at home made me strive to be 

even better than her and follow my dreams through hard 

work. She has been very supportive in my steps in this 

venture. 

You are now aiming for the 2016 Cameroon Career 

Women Awards for the Entrepreneurship category. 

How do you measure your chances? 

Well, I know there are other female entrepreneurs here in 

Cameroon and the Diaspora but then I believe in my talent 

and in my value proposition. I also believe that a city built 

on the hill cannot be hidden, so people seeing my works 

out there will definitely know why they have to nominate 

me in that category. So, I know my chances are still high 

for this award, however it is not final until the award day. 

How do you inspire other youths to take actions in 

making the Cameroonian community better? 

Each time I achieve something great, I make sure I share 

my experience with my peers and always underline my 

failures then my successes for them to know nothing good 

comes easy. In doing so, I encourage them to take their 

own bold steps and create because I believe Cameroonian 

Emergence by 2035 lies in the hands of Youth Entrepre-

neurship. 

How about family, Vanessa, are you yet married? 

I am not yet married but definitely it is in the plan. I be-

lieve marriage in the complementary aspect of marriage to 

help each other achieve his/her dream. I know God has 

destined a man for me busy or not and when the time 

comes you will definitely receive an invitation letter 

from us. 

Thanks for talking to Success Story E-Magazine… 

Yeah, I think Success story E-magazine is an amazing 

one profiling youth talents in Cameroon. This encour-

ages us to know that many youths and the nation look up 

to us for change and we will keep working towards 

making Africa better. Keep reading Success 

Story E-Magazine. 

                                       By Vanessa Mbong 

  

 

“My vision is to see a  
healthier and happier Af-
rica through the impact 

of  Emerald Moringa Tea 
in their lives. I intend to  

expand to 10 different  
African Countries by the 
year 2020 making Africa 

a bright spot.” 

“Each time I achieve something 
great, I make sure I share my ex-

perience with my peers and always 
underline my failures then my suc-
cesses for them to know that noth-
ing good comes easy. In doing so, I 
encourage them to take their own 
bold steps and create because I be-
lieve Cameroonian Emergence by 

2035 lies in the hands of Youth  
Entrepreneurship.” 



Music 

 



      Beauty 



Gastro 

Success Story 

 

“C 
all or text 763 316 9874 for the best Khati Khati 

in the world. We are in competition only with 

ourselves and that is why we put a lot of efforts 

in giving our 1,087 customers across America 

the best...” reads one of the several messages posted daily by Don-

ald DonPrince a.k.a. Donald Ndong on his Facebook page to mar-

ket one of Cameroon’s most delicious traditional meals, Khati 

Khati in the USA.  

Donald DonPrince who arrived in Minnesota in 2010 from his na-

tive Kom in Boyo Division of the North West Region, Cameroon, 

is making Cameroonians proud for daring where others have not 

had the courage to. With the support of his wife and cheers from 

his three-month old baby Donald Jr II, Donald DonPrince is 

on the path to wealth and dreaming of rivaling established 

fast food chains across the US with his “Khati Khati 

Ltd”.  “My wife and son light up my days on earth and 

that’s why I get rich or die trying,” One of his messages  

reads.                                   By Joyce Enjema Lefang 

Donald DonPrince is a fast-growing fast-food entrepreneur in Minnesota, USA. Shipments of his 

“Khati Khati” meals are getting across the US, reaching over 1,000 customers who relish it.  

Khati Khati Millionaire  

Donald  

DonPrince 
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Donald DonPrince 
CEO, Khati Khati Ltd company,  

Minnesota, USA 

Donald DonPrince, you are a growing celebrity 

in the US promoting one of the best traditional 

meals from Cameroon. Who is Donald Don-

Prince? 

My real name is Donald Ndong. I was born on 

July 25, 1989 and I come from Kom in Boyo Divi-

sion of the North West Region. I attended Govern-

ment High School Njinikom from Forms 1 to 5. I 

was elected Senior Prefect I in Form Four because 

of my exceptional performance and great ideas to 

make the school better. I attended my high school 

in PCHS Mankon where I was elected President of 

Kom Students’ Union. But with the love for my 

community, I went back to GHS Njinikom in Up-

per Sixth Form where I had my GCE Advance 

Level. I was also the Youths Municipal Mayor for 

Njinikom Sub-division.  

When and how did you arrive the USA? 

In 2008, I was selected through the DV Lottery 

programme to travel to the U.S, which I did in 

June 2010.  

How did you come up with the idea of running 

a Khati Khati business here in the US? 

When I arrived in the U.S., I continued with my 

hustling spirit and I wanted to do something differ-

ent, something unique and all I could think about 

was Khati Khati. I remembered that I had Khati 

Khati cooking skills. Before I left Cameroon, my 

elder sister had taught me how to cook Khati 

Khati. More so, I grew up with my granduncle 

who is a traditional Prime Minister called 

“Bochong” in Kom and it is a big compound. A lot 

of people are always visiting and Khati Khati has 

always been the main meal. I got some of my in-

spirations from that. However, I did not start the 

Khati Khati business immediately. I started work-

ing as a Nursing Assistant. I came across people 

who had been doing the same thing for years and 

they lived from paycheck to paycheck. I got frus-

trated with that and my idea to grow my own busi-

ness became certain. 

How did you set up the business? 

I suggested to my aunt, Celestina Waindim, who 

lives here in Minnesota that she tell her friends to 

contact me each time they needed Khati Khati and 

that I would go to the poultry farm, buy, burn and 

supply to them.  

How did she react? 

She was very impressed. She encouraged me and started 

buying for herself. 

What was the response the customers she contacted? 

They were really happy to have someone go to the farm and 

bring Khati Khati right to their homes. 

Your business is growing by the day. Which marketing 

strategies are you using? 

Good referrals and great customer service, I should say. I 

talked to people and groups, giving out free Khati Khati for 

people who do not know yet, to try it. I also ensured quick 

delivery and reliability has been my watchword. Believing 

in myself and loving what I do, motivated a lot of people to 

“When I arrived in the U.S., I continued with 
my hustling spirit and I wanted to do  

something different, something unique and 
all I could think about was Khati Khati.  

Before I left Cameroon, my elder sister had 
taught me how to cook Khati Khati.  

However, I did not start the Khati Khati 
business immediately. I started working as a 

Nursing Assistant. ”  



become customers. From shipping, we realised that 

some States had a lot of customers and some people 

had issues with shipping cost. Hence, to gain more 

customers, we decided to bring the product closer to 

the customers. We have grown to 1,086 customers 

across the United States. We have customers of sev-

eral races and countries. They include Africans, Af-

rican Americans and whites. I supply to Chinese and 

Japanese buffets.  

How much does your service cost? 

We ship 12 pounds of Khati Khati for about $17.90. 

That is about 5 chickens.  

What is special about your Khati Khati? 

Cameroonians and Africans love the Khati Khati we 

produce because it is purely ' contri' chicken raised 

in farms. 

Any retail shops yet to project your products like 

MacDonald’s does? 

For now, we only have two retail outlets; one in 

Minnesota and one in Washington DC. We are look-

ing at this Khati Khati business as one that should 

grow beyond MacDonald’s scale of operations. We 

will open retail outlets all over the 50 States. In big-

ger cities, we will open not just one but to five in 

cities like Chicago. Our aim is to bring it closer to 

the customers so they save money on shipping cost.  

You are a Khati Khati millionaire. How are peo-

ple inspired by your example? 

Over Facebook, hundreds of people inbox me every 

day so that I can talk to them. They want me to tell 

them how they could be like me. 

Married? 

Yes, I am married.  

What does this business represent to you and your 

family? 

Khati Khati business is what we have been doing for 

about a year now and it is our full time job. 

Sometimes, my wife will pick up hours from other com-

panies just to raise money and help support the expan-

sion of the business. Our plan is to make Khati Khati a 

household name across the world. After North America, 

we will extend to Canada and Europe and Cameroon. 

 

By Joyce Enjema Lefang 

“We have grown to 1,086 customers across the 
United States. We have customers of several 
races and countries. They include Africans,  
African Americans and whites. I supply to  

Chinese and Japanese buffets.”  
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“We will open retail outlets all over the 50 States. In  

bigger cities, we will open not just one but to five in cities 

like Chicago. Our aim is to bring it closer to the  

customers so they save money on shipping cost.”  
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